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2026 Burren & Cliffs Explorer

PUBLIC
ENGAGEMENT



Information Evenings

Two Public Information Evenings Were Held

PUBLIC ENGAGEMENT
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WEB PRESENCE



Online Timetables
WEB PRESENCE



Itineraries
WEB PRESENCE



External Presence: Visit Clare
WEB PRESENCE
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PRINT
DISTRIBUTION



As part of the Burren & Cliffs
Explorer roll-out, we created
an A3 fold-out, tri-fold
brochure with maps, general
information (such as stops),
links to our website, a QR
code to download the TFI
Journey Planner App, and
timetables for all of the
routes. These brochures were
distributed throughout the
county in key locations (such
as the Banner Plaza) and to
local businesses.

PRINT DISTRIBUTION

A3 Foldout Brochure
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SOCIAL MEDIA
CAMPAIGNS



@cliffsofmoher.ie
32.9K Instagram follows

21 Burren & Cliffs Explorer
Shuttle Bus related feed posts
in 2026

Included awareness posts,
suggested itineraries, influencer
collaborations, traffic
awareness for events such as
The Willie Clancy Festival and
The Walker Cup and featured in
the ‘Sustainability Saturdays’
series. 

Mixture of static posts and
reels.

SOCIAL MEDIA

Organic Reels 
& Posts



Sugested Itinearies Reels and
Posts demonstrated how the
shuttle bus can be used to
enjoy a day in West and North
Clare. 

SOCIAL MEDIA

Organic Reels 
& Posts

6 organic itinearie posts
22,546 views total 



Some Organic Story Content
SOCIAL MEDIA Stories 75

We shared a series of stories over the course of the summer promoting the Burren & Cliffs Explorer Shuttle Bus



Posted: 27  June 2026th

1 Reel
5 Stories
11.7K Views 
8.1K Reach
438 Interactions

SOCIAL MEDIA

Influencer:
Mary Timby

Reel Stories

(38.6k Instagram Followers)



SOCIAL MEDIA

Influencer:
April Drew

ReelStories

Posted: 15th July 2026
1 Reel
16 Stories
10.6K Views 
8.2K Reach
106 Interactions

(55.7k Instagram Followers)



SOCIAL MEDIA

Influencer:
Alan Clarke

Reels

Posted: 24th - 31st August
2026
6 Reels
1 static posts
10 Stories
Feed Views: 668,506
Stories Views: 311,693

247k Instagram Followers
98.5K TikTok Followers

95k Facebook Followers

Stories



c

SOCIAL MEDIA

External Posts

Tourism Italy 

189
9
10

Tourism Italy 
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PRESS COVERAGE



14th May 2026

PRESS COVERAGE

Press Release



Virgin Media News
TV COVERAGE



2026 Burren & Cliffs Explorer

RADIO COVERAGE
Above Image: Clare FM  Coverage of Burren & Cliffs Explorer Launch of 2  Seasonnd



Clare FM
RADIO COVERAGE

Clare FM ran a series of Facebook and Instagram reels
on the Burren & Cliffs Explorer Shuttle Bus, which
highlighted the towns and villages along the route.

Clare FM’s Extensive Coverage 



2026 Burren & Cliffs Explorer

EMAIL MARKETING



Ezines from DotDigital
EMAIL MARKETING

Above: a few screenshots of various ezine campaigns throughout the season,
including the Launch of the Shuttle, Pre-arrival emails, and monthly ezine spots.



May Monthly Ezine 
(Shuttle Bus Focus)

Emails Sent: 179,697
Opens: 27,166
Clicks on Shuttle Link: 254

Invitation to 
Shuttle Bus Launch
Emails Sent: 789
Opens: 303
Clicks on Shuttle Link: 81

Prearrival Emails
Total Campaigns Sent: 81
(Number of emails sent per
campaign varied by date)

EMAIL MARKETING

Above: At A Glance Insights for May Shuttle Launch Ezine

Ezine Information



Pre-arrival Emails
EMAIL MARKETING

Pre-arrival Emails are roughly sent twice daily to
people who have booked the Cliffs of Moher
Experience online during the peak season.

Throughout the summer months, the Burren & Cliffs
Explorer was promoted in these daily prearrival emails
to those who had booked online. 

Around 81 campaigns, each of which are sent to
between 150-200 email addresses, were sent
throughout the Burren & Cliffs Explorer’s second
season.

The pre-arrival emails encouraged visitors to explore
the county car-free and listed the towns and villages
on the routes. Visitors were then directed to learn
more on our website.

Pre-arrival Emails



2026 Burren & Cliffs Explorer

GOOGLE & META
PAID ADS
CAMPAIGNS



PAID AD CAMPAIGNS

Google Ads
Shuttle Bus Ad Performance

July
Impressions: 3,944
Clicks: 784
Click-through Rate: 19.88%

August
Impressions: 7,273
Clicks: 2,442
Click-through Rate: 33.58%



PAID AD CAMPAIGNS

Meta Ads
Shuttle Bus Ad Performance

May
Reach: 74, 576
Cost Per Result: €0.77

June
Reach: 137,454
Cost Per Result: €0.91



PAID AD CAMPAIGNS

Meta Ads
Shuttle Bus Ad Performance

July
Reach: 137,142
Cost Per Result: €0.92

August
Reach: 132,147
Cost Per Result: €0.92

September 
Reach: 65,349
Cost Per Result: €0.77

(1st-20th)



2026 Burren & Cliffs Explorer

WEBSITE
ANALYTICS



ANALYTICS

Website Stats
A More In Depth Look...

Landing Page
The BCE landing page was
the fifth most-viewed page
on the COME website from
May to September 2026.
Views: 31,744
Active Users: 16,437
Views per User: 1.93
Avg. Time per User: 32s



2026 Burren & Cliffs Explorer

FEEDBACK



Survey Feedback
FEEDBACK

Many responses commend the quality of service, particularly the
friendliness and helpfulness of drivers. This aspect plays a crucial role
in user satisfaction.

Friendly and Helpful Drivers
Respondents consistently praise the drivers for their friendliness and
willingness to assist passengers with information and local
knowledge.
“The drivers were excellent.”

Positive User Experiences
Several comments reflect a strong overall satisfaction with the
service, highlighting enjoyable experiences and the ease of travel.
“It was perfect. Punctual and very friendly staff.”

Community Engagement
Users appreciate the local knowledge shared by drivers, which adds to
the overall experience and connection with the area.
“So happy as it is a wonderful service.”



Comments on Social Media
POSITIVE FEEDBACK



Email Feedback
POSITIVE FEEDBACK

We received several lovely emails about the
Burren & Cliffs Explorer Shuttle Bus
throughout the season from both locals and
visitors from abroad.

To the left, you will find a short selection of
positive feedback via email. 



2026 Burren & Cliffs Explorer

PERPETUAL AI
REPORT



Trends & Insights
PERPETUAL AI

650 total shuttle bus conversations,
which is one in four of everything
asked.

The evening before is when the journey
gets planned.

Visitors are treating the Explorer as a
park and ride. 47 conversations asked
about parking at a stop, most often
Lahinch and Doolin, typically from
visitorswith a car who wanted to leave
it in a town and take the shuttle for the
day.

Visitors want to know about the next
bus, not the full timetable. 136
conversations asked about departure
times, and the phrasing was frequently
'what time is thenext bus from Doolin'
or 'how long until the next shuttle'.
Several of these were sent from the
stop itself.

A Few Key Points



Trends & Insights
PERPETUAL AI

Beyond answering the question asked, the assistant
routinely gave visitors the practical nextstep: the exact
departure times for their stop, a map pin for the pick-up
point, or the link to thelive timetable.

More than half of shuttle questions arrived outside office
hours:

351 Conversations outside business hours, which
accounts for 54% of all shuttle bus conversations.

Shuttle bus conversations cluster in the early evening and on
Sundays, which is when visitors are sitting down to plan the
following day's trip. There is also a steady stream late at night
and before 8am, largely from overseas visitors in other time
zones and from people checking arrangements before
setting off.

Busiest window: 5pm – 9pm, accounting for 27% of
all shuttle conversations
Busiest day: Sunday (118 conversations), followed by
Thursday and Friday
146 conversations (22%) arrived between 9pm and
6am
Non-English conversations: 55 (8.5%), led by French
(16), German (14), Spanish (11) and Italian (7)

A Few Key Points



Thank you!


	MAY - SEPTEMBER 2026
	Burren & Cliffs Explorer Shuttle Bus
	PRELIMINARY DRAFT V01
	The Marketing & Promotion of the 2026 Burren & Cliffs Explorer

	PUBLIC ENGAGEMENT
	Two Public Information Evenings Were Held
	Information Evenings
	WEB PRESENCE
	Online Timetables
	Itineraries
	External Presence: Visit Clare
	PRINT DISTRIBUTION
	PRINT DISTRIBUTION

	A3 Foldout Brochure
	SOCIAL MEDIA
	CAMPAIGNS
	SOCIAL MEDIA

	Organic Reels
	& Posts
	SOCIAL MEDIA

	Organic Reels
	& Posts
	SOCIAL MEDIA

	Some Organic Story Content
	Stories
	Reel
	Stories
	SOCIAL MEDIA

	Influencer:
	Mary Timby
	(38.6k Instagram Followers)
	Stories
	SOCIAL MEDIA

	Influencer:
	April Drew
	(55.7k Instagram Followers)
	Reel
	Reels
	Stories
	SOCIAL MEDIA

	Influencer:
	Alan Clarke
	247k Instagram Followers
	98.5K TikTok Followers
	95k Facebook Followers
	Tourism Italy
	SOCIAL MEDIA

	External Posts
	Tourism Italy

	PRESS COVERAGE
	PRESS COVERAGE

	Press Release
	Virgin Media News
	2026 Burren & Cliffs Explorer

	RADIO COVERAGE
	RADIO COVERAGE

	Clare FM
	Clare FM’s Extensive Coverage

	EMAIL MARKETING
	EMAIL MARKETING

	Ezines from DotDigital
	Above: At A Glance Insights for May Shuttle Launch Ezine
	EMAIL MARKETING

	Ezine Information
	May Monthly Ezine
	(Shuttle Bus Focus)
	Emails Sent: 179,697
	Opens: 27,166
	Clicks on Shuttle Link: 254

	Invitation to
	Shuttle Bus Launch
	Emails Sent: 789
	Opens: 303
	Clicks on Shuttle Link: 81

	Prearrival Emails
	(Number of emails sent per campaign varied by date)

	EMAIL MARKETING

	Pre-arrival Emails
	Pre-arrival Emails

	GOOGLE & META
	PAID ADS CAMPAIGNS
	Shuttle Bus Ad Performance
	July
	Impressions: 3,944
	Clicks: 784
	Click-through Rate: 19.88%

	August
	Impressions: 7,273
	Clicks: 2,442
	Click-through Rate: 33.58%
	Google Ads


	Shuttle Bus Ad Performance
	May
	Reach: 74, 576
	Cost Per Result: €0.77

	June
	Reach: 137,454
	Cost Per Result: €0.91
	Meta Ads


	Shuttle Bus Ad Performance
	July
	Reach: 137,142
	Cost Per Result: €0.92

	August
	Reach: 132,147
	Cost Per Result: €0.92

	September
	Reach: 65,349
	Cost Per Result: €0.77
	PAID AD CAMPAIGNS

	Meta Ads


	WEBSITE ANALYTICS
	A More In Depth Look...
	ANALYTICS
	Website Stats
	Landing Page

	FEEDBACK
	FEEDBACK

	Survey Feedback
	Friendly and Helpful Drivers
	Positive User Experiences
	Community Engagement

	Comments on Social Media
	POSITIVE FEEDBACK

	Email Feedback
	PERPETUAL AI
	REPORT
	PERPETUAL AI

	Trends & Insights
	A Few Key Points
	PERPETUAL AI

	Trends & Insights
	A Few Key Points

	Thank you!

